
Hyper personalisation 
in the era of 
GDPR and SOLID data vaults
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Mission

The digital platform 
Goods4Ukraine was 
created specifically to help 
refugees from Ukraine in 
europe find missing 
supplies.

→ www.goods4ukraine.eu

http://www.goods4ukraine.eu


Did you know …
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When customers were targeted with three 
personalised pages conversion rates doubled, 

going from 1.7% to 3.4% 

and when they’re exposed to 10 personalised 
page views, conversion rates jump up to 31.6%.

source: Monetate’s EQ4 2018 Quarterly Report
https://www.ventureharbour.com/personalisation-fails/ 

https://www.ventureharbour.com/personalisation-fails/
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80% of shoppers saying they are more likely to 
buy from a company that offers personalised 

experiences.

Source: https://instapage.com/blog/personalization-statistics

https://instapage.com/blog/personalization-statistics


What is 
personalization ?
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Spotify
Data gebruiken om gelijkaardige muziek
voor te stellen die binnen jouw genre valt.

Spotify wrapped hype

Single message mailing
Field insertion
Rules based segmentation
Behavourial 
recommendation
Omni-channel optimization
Predecitive personalization
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Hyper personalization: Amazon
Wat?
Klanten ontvangen zeer gecontextualiseerde e-mails met gepersonaliseerde product 
aanbevelingen op basis van klant demografie, psychografie, en eerdere aankopen en 
kijkgeschiedenis.

Kanaal?
Email

Aanpak?
Amazon gebruikt een aanbevelingsengine algoritme om producten voor te stellen op 
basis van belangrijke datapunten om gebruikersprofielen te maken en een sterk 
gecontextualiseerde e-mail voor de shopper 

Single message mailing
Field insertion
Rules based segmentation
Behavourial recommendation
Omni-channel optimization
Predecitive personalization
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https://docs.google.com/file/d/1uHSAuAQYphMYT9tcFF9mDwqQ1u8YU-HC/preview


🛠  HOW ?



To personalise or not to personalise?
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Personalization maturity



Personalization maturity curve
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Personalization maturity

Re
ve

nu
e

https://www2.deloitte.com/nl/nl/pages/financial-services/articles/the-why-and-how-of-hyper-personalisation.html 

Hyper

https://www2.deloitte.com/nl/nl/pages/financial-services/articles/the-why-and-how-of-hyper-personalisation.html
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Segmentation & 
Marketing automation
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Authenticated personalization



Authenticated 
personalization



🗝  BUT GDPR



On 23 February 2022, the Commission adopted the 
Regulation on harmonised rules on fair access to and use of 
data (Data Act). The Data Act is a key pillar of the European 
strategy for data. 

Source: https://digital-strategy.ec.europa.eu/en/policies/data-act 

https://digital-strategy.ec.europa.eu/en/policies/data-act


The Fair Data Economy model - Applied

Source: https://media.sitra.fi/2019/04/09132843/a-roadmap-for-a-fair-data-economy.pdf 

https://media.sitra.fi/2019/04/09132843/a-roadmap-for-a-fair-data-economy.pdf


1 step further
● Common rulebook between operators
● Consent centric approach
● Multi operator model
● Trust network (data exchange)

Source: https://www.mydatashare.com/hubfs

https://www.mydatashare.com/hubfs/Muntiedot%20web.pdf?hsCtaTracking=c48edac4-3b59-405b-8173-54171c8c8c6b%7Cf5f6aff2-ae27-4976-a1d3-f05d4872ed7e


Questions?Some examples



Decode

● https://decodeproject.eu/ 
● https://decodeproject.eu/pilots.html

○ Barcelona
○ Amsterdam 

Source: https://ec.europa.eu/jrc/communities/sites & https://cordis.europa.eu/project/id/732546 

https://decodeproject.eu/pilots.html
https://ec.europa.eu/jrc/communities/sites/default/files/24oct_02_symons_1.pdf
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Source: https://ec.europa.eu/jrc/communities/sites/default/files/24oct_02_symons_1.pdf 

https://ec.europa.eu/jrc/communities/sites/default/files/24oct_02_symons_1.pdf
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Mydata
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● Valencia
● Finland
● Netherlands 
● Tilaajavastuu

More inspiration https://mydata.org/mydata-101/ 

https://mydata.org/mydata-101/
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Solid / Data Vault 

Source: https://www.vlaanderen.be/digitaal-vlaanderen/vlaanderen-versnelt-digitalisering

https://www.vlaanderen.be/digitaal-vlaanderen/vlaanderen-versnelt-digitalisering-met-6-ict-partners-voor-de-komende-7-jaar
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Personalization by 
segmentation and 

marketing automation
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Segmentation & 
Marketing automation



Dropsolid Digital Experience Platform

CONTENT 
MANAGEMENT

MARKETING 
AUTOMATION

CUSTOMER DATA 
PLATFORM

 & PERSONALIZATION



Personalized 
newsletter

PERSONALIZED EMAIL SUBJECT

FIRSTNAME

SEGMENT BASED INTRO

SEGMENT BASED TOPICS & 
ORDERING
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Marketing 
Automation

Website 
personalization

Intent & CDP segments

Email & Campaign data

MAKE VISITS BETTER

BRING VISITORS BACK
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Dropsolid Digital Experience Platform

CONTENT 
MANAGEMENT

MARKETING 
AUTOMATION

CUSTOMER DATA 
PLATFORM

 & PERSONALIZATION



Personalized 
homepage



53
K-means clustering



Insight in 
your visitors
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Insight - Website Performance
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Multilayer perceptron



Dropsolid Digital Experience Platform

CONTENT 
MANAGEMENT

MARKETING 
AUTOMATION

CUSTOMER DATA 
PLATFORM

 & PERSONALIZATION

Increase engagement 
with personalized 

email journeys.

Manage all your 
content in one place.

Personalize all your 
digital channels in 
real-time for each 
individual visitor.



Great Editor UX
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Where are you on the 
Personalization maturity curve ?
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Personalization maturity

Re
ve

nu
e

Hyper



The whole is bigger than the sum 
of the parts...
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Let’s connect!

www.linkedin.com/in/woutersfrederik/

frederik.wouters@dropsolid.com
 

06/2022

http://www.linkedin.com/in/woutersfrederik/
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€7M+ service
revenue

Partners 
on 3
continents

Created 90 
EU-based 
jobs

Digital 
experience 
in our veins 

9+ years of 
non-stop 
growth

THE FREEDOM TO GROW YOUR 
WEBSITES INTO DIGITAL EXPERIENCES

Dropsolid makes complex marketing technology accessible for 
ambitious companies, organizations and governments to create the 
best digital version of their organization.

“


