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The challenges of building frictionless customer journeys

How can Marketing Automation and Personalization 

enhance what you are doing today?

How to... get this party started?

What this webinar is about
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Offering every customer the best possible 
experience.
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Every organization can make a difference,
with its digital customer experience.



Vision without action is a 
daydream. 
Action without vision is a 
nightmare. 

“
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Sophia’s journey



Characteristics
● Active, social, creative & busy millennial 
● Loves good food, travelling and interior design
● Preparing her wedding

AGE

FAMILY 

WORK
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Engaged

Teacher

BIO

SOPHIA

Communication channels 



ACQUISITION ACTIVATION CONVERSION NURTURING

SOPHIA’S
JOURNEY

ACQUISITION



ACQUISITION ACTIVATION CONVERSION NURTURING

SOPHIA’S
JOURNEY

ACTIVATION



ACQUISITION ACTIVATION CONVERSION NURTURING

CONVERSION

SOPHIA’S
JOURNEY

Personalization: As a gift for someone special



ACQUISITIE ACTIVATION CONVERSION NURTURING

SOPHIA’S
JOURNEY

CONVERSION



ACQUISITION ACTIVATION CONVERSION NURTURING

SOPHIA’S
JOURNEY

NURTURING



ACQUISITION ACTIVATION CONVERSION NURTURING

SOPHIA’S
JOURNEY

NURTURING



ACQUISITION ACTIVATION CONVERSION NURTURING

Personalized content

SOPHIA’S
JOURNEY

NURTURING



Challenge: who is online?

Lack of insights in your visitors.



Challenge: where’s my data?

Data is not available where you need it. 



Challenge: new technology

Time, budget, change, compliance, 
compatibility,... 



19

How can 
Marketing Automation & Personalization 
enhance what you are doing today?
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What do you know about your 
visitors today?
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How do you take action?
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Engage 
visitors in long 
term relations.

MARKETING AUTOMATION

Increase your 

audience & 

conversion

Marketers in 

control

Relevant 

personalized 

campaigns

Insight in your 

most engaged 

visitors
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Personalized 

experience for 

every visitor

Capture online 

behavior in unified 

customer profiles

Discover intent

Personalize all your digital channels 
in real-time for each individual visitor.

PERSONALIZATION



Good, better, best!

Marketing 
Automation

Website 
personalization

Intent data & CDP segments

Email & Campaign data

MAKE VISITS BETTER

BRING VISITORS BACK



Dropsolid Digital Experience Platform

CONTENT 
MANAGEMENT

MARKETING 
AUTOMATION

CUSTOMER DATA 
PLATFORM

 & PERSONALIZATION
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How to… 
get this party started?



Personalized 
homepage

WHAT WE ARE CREATING



Personalized 
newsletter

WHAT WE ARE CREATING

PERSONALIZED EMAIL SUBJECT

FIRSTNAME

SEGMENT BASED INTRO

SEGMENT BASED TOPICS & 
ORDERING



Dropsolid 
Open DXP

HOW ARE WE DOING THAT
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Build segments

Insight-driven 
Automation

WHAT IS OUR APPROACH

Personalize content across 
all channels

Insight in your campaign 
performance per segment

Insight in your visitors

Enhance

FIRST PARTY COOKIES
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Demo



Campaign performance per segment



Dropsolid 
Open DXP

HOW ARE WE DOING THAT
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Building frictionless customer journeys is important & 
challenging

Open Source Martech Tools make digital experiences 
accessible to any organization

Working with Open Partnerships can help you to be more 
successful

Conclusion



If you want to go fast,
go alone. 
If you want to go far, 
go together. 

“
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Questions?
     ARE THERE ANY...

https://www.linkedin.com/in/leenpenders/
leen.penders@dropsolid.com


