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Leen Penders

Building frictionless
customer journeys
with Drupal, Mautic &
Unomi




Hi,
I'm Leen.

Chief Marketing Officer
DROPSOLID - THE DIGITAL EXPERIENCE COMPANY




What this webinar is about

NN\

v The challenges of building frictionless customer journeys

« How can Marketing Automation and Personalization

enhance what you are doing today”~

v/ How to... get this party started?






Every organization can make a difference,
with its digital customer experience.



Vision without action is a

Action without vision is 3
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Sophia’s journey



SOPHIA

N

Characteristics

e Active, social, creative & busy millennial
e Loves good food, travelling and interior design
e Preparing her wedding

Communication channels

PEOOO

AGE 27
FAMILY Engaged

WORK Teacher



ACQUISITION

SOPHIA’S
JOURNEY

ACQUISITION ACTIVATION CONVERSION NURTURING



ACTIVATION

SOPHIA’S
JOURNEY

ACQUISITION - CONVERSION NURTURING



ATELIER:

CONVERSION PURPLE RAIN

SOPHIA’S
JOURNEY

ACQUISITION ACTIVATION -
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SOPHIA’S
JOURNEY

FLORISTA

Hi Sophia

Now that you've received our tutorial you can finally start
creating bouquets yourselfl We hope this can entertain you
during these drastic times.

Make sure to use the hashtag #createwithflowershop
when sharing your beautiful creations.

0 FLORISTA - ALL RIGHTS RESERVED.
MEDFORD, MA |

ACQUISITIE ACTIVATION NURTURING




NURTURING

SOPHIA’S
JOURNEY

ACQUISITION ACTIVATION CONVERSION -



NURTURING

SOPHIA’S
JOURNEY

ACQUISITION ACTIVATION CONVERSION -



FLORISTA

NURTURING

Newsletter november 2020

The past months have had an impact on everyone, we saw it as

employees:

say hi to Emma
Flowershop keeps growing and 5o does our personnel. Mee

Emma our newest shopkeeper. Emma is specializey
and has a talent for creating color palets.

Tutorials for December

PERSONALIZITION frri oy

online tutorials. Discover the

BASED ON SEGMENT

Create an everla

Personalized content

Dust off their old-fashioned
reputation and prepare for a
floral revival

Start using dried flowers in your
interior and create an eye-
catching accent that lives
forever.

One of the benefits of dried
flowers is that they last forever.

Bridal bouquet trends for
2020

2020 brings with it unique bridal
bouquet trends that are worth
exploring as you plan the flowers

PERSONALIZITION | Bl
BASED ON SEGMENT [Picrorses

looks like traditionally, these too
change ove: anda

affected by the trends of the
wedding industry.

ACQUISITION ACTIVATION CONVERSION







- Challenge: where’s my data?

Data is not available where you need it.



Chaﬁllengé: new technology

qr’he, budget, change, compliance,
compatibility,...
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How can

Marketing Automation & Personalization
enhance what you are doing today?
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What do you know about your
visitors today?

N
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How do you take action?



MARKETING AUTOMATION
Engage
visitors in long
term relations.

A7

Insight in your
most engaged

visitors

&

Relevant
personalized

campaigns

oell
PAY

Increase your
audience &

conversion

o1

Marketers in

control
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PERSONALIZATION

Personalize all your digital channels
in real-time for each individual visitor.

= ) D

Capture online Discover intent Personalized

behavior in unified experience for

customer profiles every visitor



Good, better, best!

MAKE VISITS BETTER

Intent data & CDP segments

Website
personalization

BRING VISITORS BACK

7
{6}

Marketing
Automation

Email & Campaign data
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Dropsolid Digital Experience Platform



How to...
get this party started?
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WHAT WE ARE CREATING 53 o e

Personalized
homepage

Don’t miss out
on our workshops




FIRSTNAME
SEGMENT BASED INTRO

WHAT WE ARE CREATING

Personalized
newsletter

PERSONALIZED EMAIL SUBJECT

SEGMENT BASED TOPICS &
ORDERING



HOW ARE WE DOING THAT

Dropsolid
Open DXP

(M) mautic . ;| B unomi



Q mautic
6 Drupal”

.|| Google Analytics
@ mautic

FIRST PARTY COOKIES

Insight in your visitors

Build segments

Personalize content across
all channels

Insight in your campaign
performance per segment

Enhance

WHAT IS OUR APPROACH

Insight-driven
Automation

30



Demo



ampaign performance per segment

§ Google Analytics

Primary Dimension: DXP - Intention Category

Secondary dimension ¥ | Sort Type: = Default v l Advanced Filter ON edit | H| @ = |F | &
DXP - Intention Category Sessions ¥ Goal Conversion Rate Goal Completions Avg. Session Duration Pages/Session Bounce Rate

1,200 5.33% 64 00:07:43 20.50%

of Total: 15.43 7,777) Avg for View: 2.24 138.38%) of Tot 36.78% (174) Avg fc 0214 (24 7%) Avg fo ({: 1 Avg for View: 60.96 (-66.37%)

OJ 1. Applicant 418 (34.83%) 5.98% 25 (39.06%) 00:06:25 5.59 18.18%
[J 2. Technical Decision Maker 418 (34.83%) 6.70% 28 (43.75%) 00:12:27 7.55 16.27%
O 3. Business Decision Maker 316 (26.33%) 3.16% 10 (15.62%) 00:03:49 313 30.38%
[J 4 Community 41 (3.42%) 2.44% 1 (1.56%) 00:03:15 2.83 12.20%
O 5. People liking the touring case, Business Decision Maker 4 (0.33%) 0.00% 0 (0.00%) 00:00:05 225 25.00%
[J 6. Applicant, undefined 2 (0.17%) 0.00% 0 (0.00%) 00:12:47 5.00 0.00%
[J 7. undefined, Business Decision Maker 1 (0.08%) 0.00% 0 (0.00%) 00:01:57 11.00 0.00%



HOW ARE WE DOING THAT

Dropsolid
Open DXP

(M) mautic . ;| B unomi



Conclusion

NN\

« Building frictionless customer journeys is important &
challenging

v/ Open Source Martech Tools make digital experiences
accessible to any organization

v Working with Open Partnerships can help you to be more
successful



If you want to go fast,
go alone.
If you want to go far,



ARE THERE ANY...

Questions?

NN

https://www.linkedin.com/in/leenpenders/
leen.penders@dropsolid.com




