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Hi, I’m Frederik
● Enterprise architect

● 20+ years of tech expertise

● 5+ year of enterprise architecture 
expertise

Interests: the digital enterprise - 
technology - sports



Hi, I’m Steven
● Co-CEO & co-founder Dropsolid

● 2O+ years of web & tech expertise

● 10+ years of business expertise

Interests: technology - digital experiences - 
digital strategy
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How will you 
leave this session?



When you see a Magician doing a trick … at first you don’t understand.
But when the trick is explained … you feel silly that it’s in fact not that magical at all.



What can RAG & AI mean for your business? 
● Lower your TCO by reducing time spent in communication

● Lower your customer acquisition cost by using personalized experiences

● We’ll deliver key insights in

○ Marketing automation

○ CRM

○ Website personalization

○ Editor and marketeer experience

● And thus overall

○ How to improve your input/output ratio

○ How to gain actual ROI with AI vs. joining the hype/trend of the moment



First let’s look back
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Enterprise Architect
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What is 
Retrieval-Augmented 

Generation



Parts of a RAG

● Embeddings
● Vector Database
● LLM (Large Language Model)
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Embeddings
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Vector Database
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Large Language Model

Deep learning algorithm to generate 
human sounding text
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Important concepts
● Prompt
● Tokens
● Temperature



When these come together: 
Magic happens
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Blabla
[0.2,0.6,99]

How to 
X?

[33,0.7,95]

SELECT LIKE
[33,0.7,95]

ARTICLE1,
ARTICLE3

The 
answer is 

X
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     LIVE DEMO

https://docs.google.com/file/d/1W29tX4vZbpJAgEePxxEWjM7IEiz_fNGk/preview


Freeing up time: 
CRM 



Question that is 
answered on the website, 

or in the internal 
knowledge base
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CRM
Typing reply 
costs $$ TIME

Reply

User

Employee



Question that is 
answered on the 
website, or in the 

internal knowledge base
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Vector DB

LLMGiven our content, 
Given this EMAIL
Generate a reply

Reply

Typing reply Validate reply = Fraction of TIME
Validated Reply

User

Employee

CRM



Freeing up time: 
Marketing automation 
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Marketing 
automation 

system

EMAIL TO ALL
EMAIL TO Segment

User

Employee
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Marketing 
automation 

system

EMAIL TO ALL Given the generic EMAIL
Given this users preferences
Given our email writing style
Generate a nice personal EMAIL

Unique Newsletter 
PER PERSON

Unique Newsletter 
PER PERSON

Unique Emails = Better engagement

Employee

User

Vector DB

LLM



We send out 7.000 unique personalized and fully 
automated newsletters each week

What is the standard open rate for mails?

The average email open rate for all industries we analyzed is 21.33%. Open rates are one of the 
best ways to tell whether your email strategy is working. This number shows what percentage of 
your audience opens te emails you send them.

Source: mailchimp.com



Freeing up time: 
Website users



Personalized 
homepage

Personalised block
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● This is a bulleted list
● Another bullet
● The last bullet
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● This is a bulleted list
● Another bullet
● The last bullet
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Reformatted content from Drupal knowledge base



Freeing up time: 
Editors
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Write 
CONTENT PIECE
Facebook POST

TWITTERX POST
Linkedin POST

SUMMARY
Newsletter summary

CMS
Editor
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Write 
CONTENT PIECE
Facebook POST

TWITTERX POST
Linkedin POST

SUMMARY
Newsletter summary

Given the content PIECE
Given our email writing style
Create social media posts

Facebook POST
TWITTERX POST

Linkedin POST
SUMMARY

Newsletter summary
…

TIME WIN $$

Editor
CMS

Vector DB

LLM



Some examples



44



45

References to CMS

Formatted response



Slide with text 

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat.

● This is a bulleted list
● Another bullet
● The last bullet
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References to CMS
Generated Response



But what about my DATA
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OS Embeddings 
MTEB or Massive Text Embedding Benchmark

On par with GPTWITHOUT THE RISKS



Vector Database
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Run it yourself



OS Large Language Model

Some examples
● Bert (proprietary)
● Claude (proprietary)
● GPT-3 (Openai = proprietary)
● GPT-3.5 (Openai = proprietary)
● GPT-4 (Openai = proprietary)
● Llama 2 (Open Source)
● Bloom (Open Source)
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Llama 2 is just as accurate as GPT-4 

and much faster and more efficient 

than GPT-3.5 and GPT-4



Looking to the Future



User Expectations are changing

- Users will expect an answer to THEIR question, not a generic answer.

- Users will expect a unique newsletter, not some copy paste email
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User Expectations are changing

- Users will expect an answer to THEIR question, not a generic answer.

- Users will expect a unique newsletter, not some copy paste email

- Cherish your CMS and your content. This content will feed AI’s and allow 
you to automatically respond to questions.

-
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User Expectations are changing

- Users will expect an answer to THEIR question, not a generic answer.

- Users will expect a unique newsletter, not some copy paste email

- Cherish your CMS and your content. This content will feed AI’s and allow 
you to automatically respond to questions.

-

55



Dropsolid - The open Digital Experience Company

Enterprise 
architecture

UX/UI strategy 
& design

Digital experience
strategy

Drupal integration

Drupal 
architecture

Digital experience 
integration

GDPR
expertise

Accessibility

Digital experience 
platform

Digital experience 
compliance

SEO & digital 
marketing

Consulting
& training Drupal cloud ISMS & 

Cyber Security

CONTENT 
MANAGEMENT

MARKETING 
AUTOMATION

CUSTOMER 
DATA PLATFORM

AI


